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Working with brands is one 

of the most glamorous and 

exciting perks of blogging 

for many. When I first 

began my blog 

ScaleitSimple.com, I had 

no idea that working with 

brands as a blogger was 

even an option.

After a year of blogging, I 

finally started feeling more 

comfortable with the idea 

that it could be an option 

for me too. 

I could be glamorous, I 

mean why not?   

When I finally began to 

write about my passion for 

all natural beauty products I

was excited and thought it 

was time to reach out and

work with brands. I felt 

ready to take the leap. 

However, when I began 

doing research about 

working with brands I was 

faced with a heap of 

overwhelming information 

from other bloggers. 

As a beginner, I felt 

confused. So I decided to 

not try. Stunted by 

overwhelming information 

and a lack of a plan.

After a few more months I 

began reading the book 

#Girlboss I felt inspired once 

more to just go for it! But 

this time I would do it my 

own way. 

From that point on through 

many errors, lessons and 

successes,  I began to build 

the blog brand relationships 

that were right for me. 

Authentic, simple and 

professional.  

I N T R O D U  
C T I O N
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It hasn't always been easy 

and it didn't happen 

overnight but eventually, a 

brand responded to me 

and said they would be 

interested in working with 

together. To this day there 

has been no 

accomplishment through 

blogging that has brought

me more joy.  

This ebook contains every 

bit of knowledge I have 

gained through my journey 

as a blogger working with 

brands over the years. I 

hope to be able to give you 

the gift of that feeling of 

accomplishment, creative 

freedom, and confidence 

that eluded me when I was 

a beginner. 

Working with brands is 

something that every 

blogger can do and I hope 

to provide you with the 

skills and tools you will 

need to begin your own 

blog brand relationships. 

Through this book, you will 

learn how to work with 

brands in a mutually 

beneficial way at the 

beginner level. 

  

You will learn how to build 

a blog foundation that will 

appeal to brands. We will

cover everything from 

building traffic to your site 

to creating a media kit and 

email template to reaching 

out to potential brands. 

You will learn how to let 

your personality shine, be 

professional and stay 

authentic to yourself and 

your potential clients.  

Whether you are starting 

your blog as a business 

venture, as an exciting 

hobby or you just want to 

try something new, this 

ebook will provide you with 

the right skills to get you 

started. All while helping 

you build confidence in 

yourself and giving you 

room to let that confidence 

shine through to the 

brands you want to work 

with. 

Are you ready to get 

started? 



C H A P T E R

T W O

W H Y  W O R K  
W I T H  B R A N D S
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To get us started, let's

discuss why brands and 

bloggers have built 

relationships, to begin with. 

Why work together? 

Brands receive many 

benefits through working 

with bloggers. 

One of those benefits is 

your traffic. 

The traffic you bring in on 

your blog and social media 

platforms is perfect 

advertising for products and 

blogging has quickly 

become a top way brands 

reach new customers. 

For example, Instagram is a 

huge marketing tool for 

most brands. If you have a 

large Instagram following 

than brands will benefit in 

having you share just one 

image of their product. 

The next reason brands 

want to work with you is 

because of your community. 

As a blogger, you have or 

will have by following the 

tools in this e-book, a 

community of readers. 

This community will consist 

of other bloggers and 

followers that love to read 

what you write. Through 

your blog you have over 

time built a trusting 

relationship with those 

followers.  

W H Y  
W O R K  
W I T H  
B R A N D S ?
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An example of this type of 

marketing at work is 

through TV ads that feature 

athletes or celebrities.  

Brands spend big bucks to 

hire trusted and well-liked 

public figures to endorse 

their products. This is the 

same strategy that brings 

brands and bloggers 

together. 

You are a recognized 

public figure to your 

readers and followers. And 

you want them to want 

you to endorse their 

products. 

But hey don’t forget this 

relationship works both 

ways. In order to have a 

mutually beneficial blog 

brand relationship, you 

need to know what you will 

get out of this relationship 

in return. 

For beginners, the first 

benefit will undoubtedly 

be free products or 

experiences.  

By reviewing products in 

your area of established 

expertise you are 

benefiting brands, your 

readers, and your blog. 

Travel bloggers can enjoy 

free tours and excursions. 

Beauty bloggers can try new 

products they are interested 

in. Lifestyle bloggers may be 

asked to review restaurants, 

galleries or events. Book 

bloggers can receive free 

books to review. The options 

are immense and are 

constantly changing. 

Through working with 

brands you will enjoy 

learning about what 

interests you most and will 

have the opportunity to be 

creative with your passion. 

Working with brands is also 

a great way to keep your

blog content rich and 

interesting to potential 

brand collaborators. Not to 

mention your readers will 

have content that will make 

them constantly want to 

come back for more. 

There are many other 

benefits and ways to work 

with brands. Including 

sponsorships, advertising, 

affiliates etc. 

But one step at a time, our 

beginner's goal is to grow 

authentically and build real 

relationships with our 

followers and our brands, 

and that takes time.  



C H A P T E R

T W O

R E S E A R C H
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By now you should have a 

good idea of what kind of 

brands you want to work 

with. And if you have an 

existing blog then you may 

already have a bit of a 

foundation to work with. 

Which is great. 

If you still feel a little lost 

then this chapter will help 

you decide on your niche 

before we move forward. 

In order to zone in and 

research your niche, you

must get in touch with 

your passion. 

What is your blog about? 

Beauty, lifestyle, travel? 

What are you passionate 

about?  

Check out some of the 

options below available for 

brand blogger 

collaborations in the 

following niches. What kind 

of brands and topics appeal 

to you? Deciding this is the 

first real step to building the 

kind of brand relationships 

you want in the future. 

R E S E A R C H Beauty bloggers:  Makeup, 
skincare, haircare, makeup 
looks. 

Travel bloggers: Excursions, 
hotels, hostels, resorts, travel 
equipment, luggage. 

Lifestyle bloggers: Local 
tours, classes (cooking, art, 
etc)  Concerts or community 
events. 

Book bloggers: All genres, e- 
books, magazines, new 
releases. 

Health and wellness bloggers: 
Wellness subscription box 
reviews, cookbooks, fitness
classes. 

Educational bloggers: Courses, 
books, podcasts, blogs. 
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If you are passionate about 

the topic you are writing 

about then that will shine 

through to your readers 

and the brands you will 

want to work with also. 

When I first started 

researching into working 

with brands I thought 

about becoming a book 

blogger. I researched 

publishing companies to 

work with and read what 

other book bloggers were 

doing with their posts. 

Although I read a lot I don't 

like to read a wide variety 

of books and am rather 

picky about what I read. 

To be a book blogger you 

need to read often, so if it

takes you a month to read 

a book then you will only 

be able to produce one 

post per month on this 

topic.  

Keep this in mind while 

researching your niche. Be 

honest with yourself and 

choose a topic you are truly 

interested in. 

Once you choose a niche, 

start brainstorming. Check 

out what similar bloggers 

are doing. Write down all of 

your ideas and hang onto 

this list. It will come in 

handy later. 



C H A P T E R

T H R E E

D E V E L O P I N G  
A  

F O U N D A T I O N
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Time for a hard truth and 

some hard work. 

By now you already have a 

good idea of why you want 

to work with brands and 

what kind of brands you 

wish to work with. This is 

important because it is 

time to build your 

foundation. 

First, let's talk about why 

you need a good blogging 

foundation. 

A solid foundation is vital in 

attracting the right 

following. This will be 

something that you have to 

continuously do throughout 

your blog life. Also having a 

good foundation will be 

crucial in attracting brands 

later on down the road. 

Through building your 

foundation you need to 

have like-minded readers 

who are interested in the 

niche you wish to pursue. 

You need to begin to 

establish yourself as a good 

reviewer and you need to 

have a pleasing aesthetic. 

Taking these simple steps 

will help you build on your 

foundation. 

There are thousands maybe 

even millions of blogs out 

there. So you want to be 

unique, on-trend and 

yourself all at the same time. 

To achieve this you need to 

choose what kind of blog 

you want to have. You can 

choose to go self-hosted or 

you can begin on a simple 

hosted account, such as 

Blogspot or wordpress.com. 

D E V E L O P  
I N G  A  
F O U N D A T  
I O N

Step One: Theme
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If you decide to go self- 

hosted then you need to 

be prepared to pay for your 

site.    

If you want to go the free 

route that's ok too as 

working with brands as a 

reviewer does not require a 

self-hosted account. 

However making your blog 

look professional is key. 

That means having the 

proper menu and headings 

so that brands and readers 

can easily navigate your 

site. 

Brands and bloggers need 

to easily see what it is you 

are all about when they 

eventually visit your site. 

Taking inspiration from 

other sites and creating 

your own style is a great 

way to start working on the 

kind of blog layout you 

want.  

The next step in building 

your foundation is you need 

to start creating content. 

Content is what is going to 

attract readers to your site 

so you should begin to 

create a content rich site. 

This can take a little while if 

you are starting out. Aim to 

post consistently, posting a 

minimum of twice weekly. If 

you already have a blog 

then even better.  

Creating reviews of products 

that you are currently using 

and love is the last big step 

in building your foundation. 

Whatever your niche is, start 

writing content on that 

topic to help develop your 

site. This will help attract 

like-minded readers to your 

site, help you to develop

your writing skills and will 

help attract brands later on 

down the road.   

So whether you are starting 

your blog from scratch or 

are building on what you 

already have creating 

content that will be relevant 

to your future brand 

collaborations and readers is 

important.  

Keep it simple 
Keep your color scheme 
light 
Don't overcrowd 
Be clear 
Easy navigation 
Have an about page 
Easily display your social 
media site 

Step Two: Start Writing 

Step Three: Writing Reviews



C H A P T E R

F O U R

B U I L D I N G  
 T R A F F I C
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Here comes the real 

legwork. Building your 

traffic and social media 

presence. 

Most brands will not even 

consider working with you 

unless you have a 

minimum of 5000-10,000 

monthly pageviews. 

Minimum! 

For beginners, this may 

seem like a lot, and it kind 

of is, despite what some 

bloggers share. 

A good way to begin 

building traffic to your site 

is through developing 

consistent content in your 

niche. This will help bring 

the right kind of readers to 

your site, the kind of 

readers that are interested 

in the same brands as 

you.   

Along with supplying 

consistent content, you will 

need to develop a social 

media strategy. Having 

multiple areas where you 

promote your blog will also 

help drive up your traffic. 

I have created an entire 

blogging series to help get 

you started. 

Head to my blog and under 

the blogging tips menu, you 

will find lots of posts to help 

you build your social media 

and blog presence! 

Topics of specific interest 

you should read are the 

following...  

B U I D L I N G  
T R A F F I C

Building an Engaging 
Facebook Page for your 
Blog 

A Beginners Guide to 
Utilizing Twitter for your 
Blog 

A Beginners Guide to 
Pinterest for Bloggers 

Blog Measures you Should 
Track that are not just 
Views 

The Beginners Monthly 
Blog Social Media Calendar 

http://scaleitsimple.com/2017/09/04/building-an-engaging-facebook-page-for-your-blog/
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Growing your traffic won't 

be easy and for many, it 

will be the most time- 

consuming part of 

blogging. 

But hey! It is worth it. 

Once you start getting the 

kinds of views you are

happy with you can begin 

to be the kind of blogger 

you are dreaming of. 

  

Working with the brands 

that you desire. 

Remeber to focus on what 

works. If you notice most of 

your views come from 

Instagram then put more 

energy there. 

And if you are already 

happy with your page 

views then move right 

along to the next chapter 

solider!  



C H A P T E R

F I V E

C R E A T I N G  A  
M E D I A  K I T
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I have read hundreds of 

posts about how to create 

the proper media kits for 

bloggers. 

As a beginner, I found 

much of this information 

overwhelming. There was 

lots of detail on creating 

media kits filled with stats, 

analytics, and fancy jargon 

and graphics. 

As a beginner, I knew I was 

not there yet. I needed 

something basic, 

professional, eye-catching 

and to the point. 

This is the same mindset 

you should start with. 

Before you begin creating it 

is important to keep in mind 

the research that you did 

earlier about the brands you 

hope to work with. What 

information do they need to 

know? What would be most 

appealing to a beauty 

company? A travel brand? A 

book publisher? 

Here are some points to 

keep in mind when creating 

your own media kit. 

C R E A T I N G  
A  M E D I A
K I T Your monthly views

Your followers - on your 
blog, or on influential social 
media sites

Services offered or what you 
do

Notable clients

Rates

Contact info

Short blog description

Short introduction

Testimonials

Logo

Images

Blog address

Examples of previous work 

http://scaleitsimple.com/2017/09/04/building-an-engaging-facebook-page-for-your-blog/
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My media kit is fairly 

simple and it gets great 

feedback from brands. 

I use a custom image 

that I created on 

Canva.com. Which you 

can see on the right. 

Head to your favorite 

graphics software and 

play around with a 

simple eye-catching 

image to include in your 

own media kit! 

Remeber to keep your 

colors light, the image 

clean and the 

information clear. 

The less the brand 

representative has to dig 

through upon receiving 

your kit the better. 

Including a photo of 

yourself is also a great 

touch. You are a real 

person after all! 

Don't be afraid to let a 

little personality shine 

through.  



C H A P T E R

F I V E

R E A C H I N G  
O U T
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Now that you have a media 

kit that you are happy with 

it is time to take the 

plunge and reach out. This 

is an exciting step because 

it means all your 

preparation is about to 

spring into action. 

The most important first 

step to reaching out to 

potential brand friends is 

finding the right contact, 

which may be hard if you 

don’t know where to look. 

Once you find the website of 

the brand you wish to work 

with, search the following 

areas to obtain the right 

contact email. 

R E A C H I N G  
O U T

Check the main menu for a 
contact page

Scroll to the very bottom of 
the page and look on the

left or right footer for, 
contact, email, press, 
reach out, or some other 
link

Any marketing area  

Try to avoid customer 

support email addresses, 

any marketing contacts or 

press contacts what you 

want. 

Once you have your contact 

it is time to draft your killer 

email. Use an eye-catching, 

informative, to the point 

email template like mine 

shown below. Pair it with 

your media kit and BAM! 

http://scaleitsimple.com/2017/09/04/building-an-engaging-facebook-page-for-your-blog/
http://scaleitsimple.com/2017/09/04/building-an-engaging-facebook-page-for-your-blog/
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Title: Work with Me, Brand Blogger Collaboration, Product 

Collaboration, Marketing Collaboration 

Good Day, 

Please consider working with me. 

Would you like to collaborate with ScaleitSimple? I love 

representing companies, products, brands and other 

bloggers that are in line with my passions, style, and values. 

I have a love affair with writing and my mission for my blog is 

to share with my readers the topics, products, and lessons I 

discover and love in the most creative and authentic way 

that I know how. 

I am available for featured posts, collaborative blog posts, 

and product reviews. 

Feel free to explore my blog further to discover if 

ScaleitSimple is right for you. I am excited to start working 

with you. Cheers! 

https://scaleitsimple.com/ 

Brand Collaboration Email Template

So what are you waiting 

for? Try to create an email 

template that you feel will 

be generic enough to send 

to many different brands 

but unique enough to grab 

their attention. 

I know you got this. 

You are a writer after all. 

Remember you probably 

won’t secure your first 

brand collaboration with 

one email. 

  

I sent 20 emails before I 

secured my first brand 

collab. So make sure to do 

your research and don’t get 

discouraged. Commit to an 

email goal per day and 

don't be afraid to hustle! 



C H A P T E R

F I V E

B L O G G I N G  
W I T H  Y O U R  

B R A N D S  
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You did it! You have finally 

received products to 

review from a new brand 

buddy. Awesome! Do your 

happy dance. Seriously let 

it all out, you worked for 

this, you earned it. 

This is the best part! You

get to try out some 

goodies. 

To provide a valuable 

review it is best to try out 

the products for no less 

than a week. This is, of 

course, dependant on the 

product. Items such as face 

washes, cleansers etc 

usually take a longer time 

to show their true value. So 

I like to test these for 

awhile. 

The reviewing faze is what it 

is all about. This is where 

you develop your opinion on 

the product and brand. 

Soon you will use your 

unique voice to share your 

thoughts with your readers. 

Take these steps to help you 

develop a quality post 

featuring your new product. 

To help prepare your future 

review take notes on your 

phone or in a notebook after 

every use, or experience 

with the product or brand 

to get ideas for your future 

review blog post. 

Some people would wager 

that taking quality photos is 

the most important part of 

the review. More important 

than the actual words 

perhaps. 

This is because through 

quality images you are 

providing free marketing to 

the brand. Attracting 

readers to your post and 

their company through eye- 

catching attention-grabbing 

feel-good photos.  

B L O G G I N G  
W I T H  
Y O U R  
B R A N D S

Step One:

Step Two:

http://scaleitsimple.com/2017/09/04/building-an-engaging-facebook-page-for-your-blog/
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Check out similar brands 

and bloggers. What kind of 

images catches your 

attention when looking at 

similar products? 

Perfecting the art of 

photography may take 

some time and if you are 

not happy with your quality 

of images then don’t sweat 

it. Make up for it with your 

writing skills. 

It is time to write the 

review. 

I have tried many different 

styles when writing review 

posts. Some I have 

modeled after other 

bloggers, some I just 

created according to what 

I wanted to get across. 

What is most important is 

that your content holds 

everything a potential 

buyer would want to know. 

What kind of information is 

most important to you 

when buying similar 

products? Was there 

anything noticeably 

positive or negative about 

the product? 

Be fun, be exciting, be 

informative!  

Share a little about the 

company itself. Provide info 

about what you love about 

the company, What their 

morals are, where they are 

located, etc. 

It is important to note that 

the laws for accepting free 

products in exchange for 

reviews are different in the 

US. So be sure to do your 

research before publishing. 

After you, publish your post 

email your brand contact 

Share with them, your post, 

send them a thank you 

card or message and let 

them know you are 

available for future 

collaborations. 

A huge blog brand 

relationship killer is to get 

the products and 

disappear. You worked way 

too hard for that. 

If you keep the 

conversation going with 

the company and they like 

what you produced then 

who knows where your 

relationship could go. 

Step Three:

Step Four:

Step Five:



C H A P T E R

F I V E

T H E  N E X T  
L E V E L  
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Through reading this e-book you now have all the basic 

tools you will need to get your blog brand ready. 

Product reviews are just one way that you can work with 

brands and from there the options are really endless. 

Bloggers travel the world with brands, attend amazing 

conferences and events, and enjoy full-time careers 

blogging, thanks to the help of the brands that they work 

with. This can be you too! 

Everyone starts somewhere and writing reviews and 

building steady traffic is an amazing new step towards a 

fun hobby or a fulfilling career. 

Working with brands is the kind of thing that you learn as 

you go. As every blog is different and every blogger will have 

something different to offer and different expectations for 

their collaborations. 

Try the tools in this book but remember to follow your gut 

and do what works for you. 

Above all scale your dreams and goals simply and you will 

find success and fulfillment.

Please check out my blog www.scaleitsimple.com to read 

reviews, receive blogging tips and enrich your relationship 

with yourself. 

Good luck!  

T H E  N E X T  L E V E L


